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Background



What is the Visitor Exit Survey?

Key tool to profile Nova Scotia visitors.

Information collected includes:

* Mode of travel/party size/demographics.

Trip planning time.

Visitor behaviour.

Spending.

Accommodations.
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Methodology

VES survey response cards:

« Halifax Stanfield International Airport.
e Cobequid Pass.

* Ferry exit points.

Online survey.

May 2015-May 2016.

4,230 survey responses in final dataset.

« Data weighted based on entry point and mode of travel.
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Results



Visitor Characteristics




Purpose of Trip

Pleasure Business Other
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Party Size

47%

1%

9%
. 400
One Two Three Four Five+
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Party Size

W Pleasure
B VFR
60% B Business
53%
13/104,
One Two Three Four Five+
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Party Composition

36%

29%
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Party Composition

60% M Pleasure
B VFR

M Business
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Visitor Age

Under 25 12%

25-34 14%

45-54

55-64

65+
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Visitor Age

14% B Pleasure
Under 25 12% W VFR
W Business
25-44
45-64
547%

18%
18%
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Length of Stay

One 19%

Two 20%

Three 15%

Four 10%

Five 7%

Six 6%

Seven 6%

Eight+ 17%
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Average Length of Stay

Pleasure Business Automobile
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First-time Visitors

30%

16%

Overall Pleasure Business
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Accommodations




Accommodations

Hotel

45%

Motel

8%

B&B

7%

Friends/Relatives 43%

Other fixed roof

17%

N
>

Campground
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Accommodations

547%
Hotel
81%
Motel
B&B
Friends/Relatives 78%

Other fixed roof

MW Pleasure

Campground mVFR
M Business
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Accommodations: Average Stay

Hotel

Motel

B&B

Friends/Relatives

Other fixed roof

Campground
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Accommodations: Share of Nights

B&B o Campground
3%
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Accommodations: Share of Nights

42%
Hotel
777%
Motel
B&B
Friends/Relatives 73%
Other fixed roof
B Pleasure
B VFR
Campground _
M Business
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Activities




Outdoor Activities: % Participation

73%

26%

Overall Pleasure Business
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QOutdoor Activities: Pleasure Visitors

Coastal sightseeing
Visit beach

Hiking

Nature observing
View highest tides
Whale watching
Sailboat tour
Cycling

Kayaking

Fishing

Golfing
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Outdoor Activities: Beaches

84%

26%

Beach exploring Lounging/Sunbathing Swimming
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Attractions: Pleasure Visitors

Halifax waterfront | NEEE . 2
Craft shops/studios | NGTGINNGGNGNNEEEEEEEEEE -
Museums/Historic sites | GcIIcccNNEEEEEEEEE -
Farmers' market || EEGTNNNREREGEGEGEGEE 26/
World heritage site | NG >
Nightclub/Lounge/Pub | INNENEGEEN >
Bluenose Il |IIEGNG 6
Live music | NGcGczlcN 3
Art gallery/Fine arts | NI 13
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Attractions: Pleasure Visitors

Micro/craft brewery 12%

Nature park or fossil site - 12%

Local farm/producer - 10%

Local distillery - 9%

Guided tour (not boat) - 8%

Festival/Outdoor event/Fair - 7%

Winery - 6%
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UNESCO World Heritage Sites

767%

12%
9%

Old Town Landscape of  Brasd'Or Lake  Joggins Fossil
Lunenburg Grand Pré Biosphere Cliffs
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Beer, Wine & Spirits

21%

16%

Overall Pleasure Business
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Beer, Wine & Spirits

Distillery
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Satisfaction




Satisfaction with Nova Scotia Experience

57%

21%

1-6 7 8 9 10
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Likely to Recommend

65%

TOURISM

NOVA SCOTIAP®




Experience vs. Expectations

33%

2%

I
Below As expected Above Well above
expectations expectations expectations
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Experience vs. Expectations

B Above expectations

61%

W Below expectations

44%

2% 2% 2%

Pleasure VFR Business
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Visitor Spending




Visitor Party Spend

$1,420
$1,040 $1,020
I $770 I
Overall Pleasure VFR Business
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Visitor Party Spend

$1,540

$830

Air Road
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Visitor Party Spend

$2,300

$1,790
$1,640
$1,290
$1,070
$620
Atlantic Quebec Ontario West UsS Overseas
Canada
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Trip Planning




Time of Decision

Less than 2 weeks 23%

18%

2-4 weeks

1-2 months 22%

3-4 months 15%

5-6 months

~J
o2

More than 6 months 12%
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Time of Decision: 3+ Months Before Trip

Atlantic Canada 16%

Quebec

32%

Ontario 45%

West 63%

N
~
e

New England

Mid Atlantic

53%

Other US 69%

Overseas 77%
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Time of First Booking

Less than 2 weeks 35%

207%

2-4 weeks

3-4 months 13%
5-6 months - 4%
More than 6 months - 4%
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Time of 1st Booking: 3+ Months Before Trip

Atlantic Canada

8%

Quebec

17%

Ontario 21%

West

40%

New England 29%

Mid Atlantic

33%

Other US 41%

Overseas 66%
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Reports




Stay Tuned...

* QOverall report

« Communities report

« Market bulletins

« Explorer Quotient segment bulletins.
« Update tourism revenues.

« Specialized analysis.
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902-798-6764
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www.tourismns.ca
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