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Tourism is big business in Nova Sco-
tia.  Its impact is widely felt.  Every 
community of the province benefits 
from some aspect of the industry 
either directly through tourism 
spending or indirectly through the 
industry’s enabling effects on other 
aspects of the economy.  For this 
reason, wise communities invest in 
their tourism product, not just for 
the benefit of tourism businesses, 
but to enhance the quality of life of 
their own residents.  Not surprising-
ly, high quality of place also makes 
communities far more attractive 
to inward investment and helps 
in the retention and attraction of 
residents.  The One Nova Scotia 
Commission’s proposal to double 
the size of the industry by 2024 to 
$4 billion represents challenges 
and opportunities for industry, 
the Province and all communities 
across the province.  Success in 
meeting the One NS goals 
will benefit every part of the prov-
ince and ripple well beyond the 
tourism sector. 

Performance of the 
Tourism Industry

The province’s tourism industry 
generated about $2.5 billion in di-
rect revenue last year, up 25% from 
2010.  We tend to think of tourism’s 

impact in terms of campgrounds 
and hotels but accommodations 
only represent about 16% of the 
overall sector. Tourists also spend 
money on restaurants (18%), get-
ting to our province (18%), getting 
around the province (20%) 
on groceries and other shopping 
(23%), and on various recreation 
activities (5%).  

Visitation to Nova Scotia increased 
by 6% in 2015, the largest year-
over-year increase in non-resident 
overnight visitation in 15 years. 
2015 also marked the second con-
secutive year of visitation growth 
to Nova Scotia. Every part of the 
province benefits from a vibrant 
tourism sector.  Last year, 174,000 
room nights were sold on the South 
Shore, 1,359,000 in Halifax, 17,000 
on the Eastern Shore, 400,000 in 
Cape Breton, 198,000 on the Nor-
thumberland Shore, 317,000 on the 
Bay of Fundy and in the Valley, and 
66,000 on the Acadian Shore and 
Yarmouth.  In all, over 2.5 million 
room nights were sold in every cor-
ner of Nova Scotia last year, up 3% 
from 2014.  All of this is good news.  
But the community level benefits 
of a growing and vibrant tourism 
sector goes well beyond what visi-
tors spend.

The Importance of 
Tourism to Nova 
Scotia Communities

Tourism as an En-
abling Sector and an 
Export Driver of the 
Nova Scotia Economy

One of the challenges policy makers 
face in every jurisdiction is decid-
ing on which economic clusters are 
most useful in driving economic 
growth.   Nova Scotia has identi-
fied three industries based on their 
potential to drive broad based 

and seafood.  The important attri-
bute shared by these sectors is that 
they are heavily export oriented.  
Tradable clusters are important 
because exports bring money into 
the Nova Scotia economy.  With-
out cash flowing from exporters 
into local spending, there’s fewer 
customers for most small business, 
less demand for consumer goods, 
and less need for professional 
services.  Without cash flowing in 
from exporters the domestic serv-
ing economy dries up.  So clusters 
that contribute to export growth 
are essential for broader economic 
growth.  The tourism industry is 
such a sector, generating hundreds 
of millions in exports every year.

While export sectors are vital, 
other segments of our economy 
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the financial sector could not be 
as successful without high quality 
accommodations and vibrant local 
entertainment.  The investments 
communities make in infrastruc-
ture, like a library or a festival are 
about enhancing local quality of life 
for residents but these investments 
also attract visitors. And those 
same community investments also 
improve overall quality of life and 
make a destination more attractive 
to inward investment.  
Tourism infrastructure is win-win-
win as an investment.  

The “Win-Win-Win” 
of Community Invest-
ment in Public Infra-
structure and Events

Investments in community spaces, 
creating UNESCO World Heritage 
Sites, developing waterfronts, 
and careful investments in iconic 
destinations like Peggy’s Cove, the 

Cabot Trail, Lunenburg and Bay 
of Fundy make them better for 
residents, and can lay a founda-
tion for attracting visitors and for 
investment. The emergence of 
Nova Scotia’s wineries, our award-
winning chefs, and our rich local 
culinary resources have made Nova 
Scotia a better place for people and 
business.  A conference attendee or 
ship’s passenger might decide Nova 
Scotia is not just a nice place to visit, 
but a designation where they could 
move or an environment where 
they could make an investment. 
 
The tourism industry is much more 
than an industry that attracts visi-
tors and their cash.  In combination 
with careful community investment, 
it is also an enabler of broad based 
economic development.  Indeed 
smart tourism investment can drive 
broader economic benefits to every 
corner of our province.  
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are important because they enable 
growth.  For example, without qual-
ity secondary education and quality 
talent, business could not establish 
and grow.  The province would not 
be able to attract new residents.   
Other sectors like healthcare and 
social services represent invest-
ments in our quality of life that 
enable other sectors to thrive.  

We need both exporting sectors 
and enabling sectors to grow and 
prosper as a province.  There is one 
sector that both drives exports 
and enables other sectors to grow 
and prosper….Nova Scotia’s Tour-
ism Industry.

Tourism draws export dollars into 
virtually every community while en-
hancing quality of place and making 
Nova Scotia a better place to invest.  
Sectors like information technology 
could not be as successful in Nova 
Scotia without international air ac-
cess supported by tourism. 
Post-secondary education and 


