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Introduction

This report presents regional results of the 2010 Nova Scotia Visitor Exit Survey (VES), as prepared by
Corporate Research Associates Inc., on behalf of the Nova Scotia Department of Economic and Rural
Development and Tourism.

This report profiles visitors who travelled to the Halifax Regional Municipality (HRM) during their trip to
Nova Scotia. Please note that trip characteristics included in this report relate to the entire trip, not just
their stay within this tourism region.

Tables referenced within this report are found at http://www.gov.ns.ca/econ/tourism/research/ visitor-
exit-survey.asp, and show detailed results by tourism region (see Regional VES Data Tables).

For more information on visitation to the province, the full VES report and regional reports for the other
tourism regions are available online at the above noted address.

For further information on this study, please contact:

Lee Ann Crouse

Senior Research Analyst

Research Section

Tourism Division

Nova Scotia Department of Economic and Rural Development and Tourism
World Trade and Convention Centre

1800 Argyle Street, 6th Floor

P.O. Box 456

Halifax, Nova Scotia

B3J 2R5

Telephone: (902) 424-3958

© Corporate Research Associates Inc., 2012
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A Look at Visitors Who Included HRM in their Trip to Nova Scotia

This report profiles visitors to the HRM. The map below shows that visitation to HRM was considerably
higher compared with all other regions.
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Travellers to each of the tourism regions were identified based on the data collected on the community
traffic flow portion of the survey. For this analysis, only those who stopped for at least 30 minutes or
stayed overnight in a community within a tourism region were considered to have visited that region. A
listing of communities can be found in the Study Methodology section of the Full Report.

© Corporate Research Associates Inc., 2012 %
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Overview of HRM Visitors

Eight in ten Nova Scotia visitors stopped in HRM for at least 30 minutes or stayed overnight. The vast

majority of those visiting HRM were Canadian, with one-half of all visitors originating from the Atlantic
Provinces and one-quarter from Ontario. (Table A3)

Origin of Visitors

{AN Visitors vs. HRM Vishtars)
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Results for those who included HRM in their itinerary were consistent with results from all visitors to the
province.

© Corporate Research Associates Inc., 2012
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Average Party Size and Composition

Over one-third of visitors who stopped in HRM travelled as a couple, while three in ten travelled alone
and over one in ten travelled as a family with children. Pleasure travellers and those travelling by RV
were more likely than their counterparts to have travelled as a couple, while business travellers were
most likely to travel alone. (Table D10)

Party Composition
Al Visitors vs. HRM Yisitors]
B60% -
mAllvisitors  WHRM visitors
40% - 3% 355
28% 30%
21%  op
) I !
- | . | -
#As s couple flone As & family With friends or

anather couple

Given that the vast majority of visitors to Nova Scotia included HRM in their itinerary, it is not surprising
that HRM results were on par with results from all visitors.

Among those visiting HRM, parties travelling by RV were generally older than those travelling by car or
airplane, and over eight in ten parties travelling by RV had a member 55 years of age or older. Perhaps
not surprisingly, pleasure travellers and those visiting friends or relatives were much more likely than
business travellers to include a party member under the age of 25. (Table D11)

Age of Members of Travel Party
{All Visitors ws. HRM Visitors]
12%
14 and under 115
15 - 18 years %
20 - 24 years g
25 - 34 years — 21%
= Al visitors
35 -44 years I | 255 @ HRRF visitors
FE T —
55 - 54 years Hm
65 - 74 years 1};‘?‘
3%
75+ years Eaﬁ
0% 20% 40% £0%

The age distribution among travellers who visited HRM was virtually identical to the age distribution of
all visitors to Nova Scotia.

© Corporate Research Associates Inc., 2012
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Length of Stay

Among travellers visiting HRM, the average length of stay in the province was 5.1 nights. Visitors from
Atlantic Canada spent the least number of nights in the province (2.9), while visitors from overseas
spent the most number of nights (14.6). By mode of travel, RV travellers spent the longest time in Nova
Scotia (8.9), followed by air travellers (6.8), while those travelling by car spent the least number of
nights (3.8). Business travellers (3.1) spent fewer nights compared with pleasure travellers (5.9) or those
visiting friends or relatives (6.0). (Table D1)

Average Number of Nights Spent in Nova Scotia

{all Visitors vs. HRIM ¥isltors)

10.0 -
WAl visitors W HRBG wisitors
8_3 -
go | 58 33 s7 &0
32
4.0 - 3.5
31 31
2.0 ‘ I
0.0 - T T T 1
Pleasure ¥FR Buslness Other
Trip Purpose

The average number of nights spent in the province among HRM visitors was consistent when compared
with all visitors to Nova Scotia.

© Corporate Research Associates Inc., 2012
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Trip Expenditures

Visitors travelling by RV reported higher average expenditures compared with those travelling by car,
business travellers or those visiting with friends or relatives. In addition, visitors from overseas and the
Western provinces reported higher average expenditures compared with others who visited HRM.
(Table D22/D24)

Average Expenditure Per Party

(All Visitors vs. HRM Visitars)

—T
visitors visitors
s281 s309
59 o
5238 s261
a1 a1
s105 $100
575 a6
Local transportation (taxis, limos, etc.) 510 512
s s
529 s20
570 sa0
570 578
o a5
514 s13
50 S0
51,052 s1.135

Total party expenditures among HRM visitors were somewhat higher compared with all visitors to Nova
Scotia.

© Corporate Research Associates Inc., 2012 %
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For ease of comparison across key subgroups, total party expenditures (excluding major purchases)
were indexed against the average party expenditures among visitors to HRM. The following graph
illustrates the position on the expenditure index by mode of travel, market region and trip purpose. As is
evident in the graph, visitors originating from overseas or Western Canada reported the highest
expenditures, while those visiting by car, originating from other Atlantic Provinces, and those visiting
friends or relatives spent less than others.

Indexed Party Expenditures by Key Visitor Subgroups

Mede of Travel Market Reglon Trlp Purpose

High Spend High Spend High Spend

Other US

Mid-Atlantic I

New England

Business

Low Spend Low Spend

Low Spend

Results among those visiting HRM were generally consistent with all visitors to the province.

© Corporate Research Associates Inc., 2012 %



NOVA'SCOTIA
Economic and Rural Development and Tourism 2010 Nova Scotia Visitor Exit Survey — Regional Report: HRM 8

Trip Purpose

Among visitors who included HRM in their visit to Nova Scotia, four in ten were visiting friends or
relatives, one-third were pleasure travellers, and one-quarter were here on business. The majority of
those travelling by RV were pleasure travellers, while air travellers were more likely than others to be
visiting for business. Those travelling by car were primarily either visiting friends or relatives or travelling
for pleasure. Visitors from Quebec were more likely than others to be here on business, while American
visitors were more likely to be pleasure travellers, and those visiting from Ontario were more likely to be
visiting friends or relatives. (Table D3)

Main Reason for Visiting Nova Scotia

{AN Visitors vs. HRM Vishtars)

Vixit friande or relativas, including —m
weddings, or reunions {305

1

3

N
Business, including meetings, sales,

13%
purchasing, etc. 15%
mal vishtors
Conference, convention or trade show ﬁ;’; u HRBF visitors
- 4%
Personal business I—.l 53
%
Sporting ew um
. %
Shopping E'&‘-
0% 20% 40% 0%

Those visiting HRM were somewhat more likely than all visitors to Nova Scotia to indicate their main
reason for visiting was business related.

© Corporate Research Associates Inc., 2012
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Accommodations

More than one-half of HRM visitors reported they stayed in a hotel during their trip to Nova Scotia,
while four in ten stayed with friends or relatives. The length of time HRM visitors spent in hotels was
less than the average number of nights stayed with friends or relatives. Business travellers were most
likely to have stayed in a hotel for, on average, 2.6 nights. Pleasure travellers were also most likely to
have stayed in a hotel (average 2.7 nights), while those visiting friends or relatives were most likely to
have stayed with friends or relatives (average 5.8 nights). (Table D25)

Type of Accommodation Used During Trip

{all Visitors vs. HRM Visltors)

80%: -
mAll visitors  MHRM visitors
60% -
33%
a4s%
43% az%
40% -
20%
15% 13%
. | 9%
%
. | 6% &% 6% a%
0%
Heotel Stayingwith Other fixed hdotal Bedand  Campground
friend or roof {METY Breakfast [NET)
relatives

Visitors who visited HRM were more likely than all visitors to Nova Scotia to indicate they stayed in
hotels while visiting the province.

© Corporate Research Associates Inc., 2012 W
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Motivations for Pleasure Travellers

Two in ten travellers who visited HRM indicated they wanted to visit Atlantic Canada, followed closely
by over one in ten who were visiting friends or relatives, or visiting a specific Nova Scotia area or
location. (Table D8)

Main Reason Why Pleasure Travellers Chose Nova Scotia
[All Visitars vs. HRM Visitars)

Wanted to visit Atlantic Canada — 17%
| 20%

17%

To visit a specific area or location of
Nova Scotia

B I - 1a%
8] t t t fi d lat
pportunity to visit friends/relatives 1a%,
Scenery | Al visitors
“ HRM visitors
Never been to Nova Scotia before
Attend festival or public event
Fxperience Nova Scotia's culture
and heritage
To do a specific activity
20% 40%

Results for visitors to HRM were on par with the findings for all visitors to Nova Scotia.

© Corporate Research Associates Inc., 2012
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Participation in Activities

Close to four in ten visitors to HRM participated in outdoor activities while visiting the province. Top
activities included coastal sightseeing, hiking, beach exploring, outdoor swimming, and nature
observing. Visitors were then asked if they visited any specific places or events, and approximately one-
half indicated they visited the Halifax waterfront. Other top sites or events visited included craft shops,
nightclubs, and museums. (Tables N1, N2, and N3)

Places or Events Visited (% Saying Yes)

Participation in Outdoor Activities (% Saying Yes)

All HRM All HRM

Hiking (in wooded or coastal areas) 16% 14% Craft shops/studios 29% 29%
Beach exploring 16% 14% Nightclubs/Lounges/Pubs 26% 29%
urdoor ewimminglaumbatirg—maow [ 25% 26%
Nature observing 11% 10% Visit local farms and/or local food producers 14% 13%
EriE Eer e A 2% 2% Visit a nature park or fossil/geology site 13% 13%
Sailf/Boat tour [other than whale watching) A% A%

Art galleries/Fine art studios 10% 11%

Attend a festival/outdoor event/
. . 9% 9%
community fair

Participation in outdoor activities among HRM visitors was similar to that for all visitors to the province.
Visitation of the Halifax waterfront was somewhat higher among HRM visitors compared with all visitors
to Nova Scotia.

© Corporate Research Associates Inc., 2012
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Previous Trips to Nova Scotia

A large majority of those visiting HRM indicated their visit to the province in 2010 was not their first,
with most previously visiting in 2009 or 2010. (Table T12)

Previously Visited the Province: % Saying ‘Yes’

AN Visitors vs. HRM Visitors)
100% -
Wallvisitors  WHRM visitors
86%
80% -
60% -
40% -
20% - 3% 14%
m L T u
Mo

Results were generally consistent compared to all visitors to Nova Scotia.

© Corporate Research Associates Inc., 2012
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Likelihood of Recommending

Most visitors to the HRM would recommend (rating 9 or 10 on 10-point scale) Nova Scotia to friends or
family as a place to visit, with nearly two-thirds indicating they would definitely recommend the
province. Visitors from overseas were least likely to indicate they would recommend visiting Nova
Scotia. Those travelling by RV or on business were somewhat less likely than their counterparts to
recommend Nova Scotia. (Table 01)

Likelihood of Recommending

{All Visltors vs. HRM Vishors)

WAl visitors W HRM visitors

Detractors Neutral Proemoters
{%1-6) 5% 7.8 {36 9,10}

Results among HRM visitors were similar to all visitors to the province.

© Corporate Research Associates Inc., 2012
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Overall Satisfaction

Overall satisfaction with visitors’ trip to Nova Scotia was extremely high among those who included
HRM in their trip, with over nine in ten offering a rating of nine or ten on a 10-point scale. Satisfaction
levels were generally consistent across the visitor population. (Table 02)

Overall Satisfaction
{All Visitors vs. HRM Visitors)
Overall Visitors Mean = 9.2 HRM Visitors Mean =9.2
100% 1 3% 3%
80% -
60% -
40%
20% -
0% - T
Al visitors HRM visitors
Top 3 Box {% 8,9,10)

Results for visitors to HRM were generally consistent compared with all visitors to Nova Scotia.

© Corporate Research Associates Inc., 2012
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Satisfaction with Aspects of Visit

Among those visiting HRM, satisfaction ratings were high for most aspects of the visit. Areas that
received lower satisfaction scores included local Nova Scotia wine, the mix of traditional and
contemporary, the heritage and history, and the value for the money spent. As expected, nearly all of
those visiting for the purpose of visiting friends and family were completely satisfied (rating of 8 or
higher) with this aspect of their trip. (Table 0O4a-04n)

Satisfaction With Aspects of Trip to Nova Scotia

(All Visitors vs. HRM Visitors)

Aspects of Tri HEM
= = visitors visitors

The of ity to d family 67%

67% 65%
63% 60%
60% 59%
58% 57%
57% 57%

The local Nova Scotian food 56% 57%
The opportunity to rejuvenate 56% 55%

53% 53%

52% 55%

Valu 50% 50%
The herltabe and history 48% 48%

39% 39%
The local Nova Scotian wine 18% 18%

Results among those who visited HRM were generally consistent with satisfaction ratings among all
visitors to Nova Scotia.

© Corporate Research Associates Inc., 2012 %
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Meeting Expectations

Two-thirds of visitors who included HRM in their trip indicated their expectations for their visit to Nova
Scotia were met, while one-third indicated their expectations were exceeded. Visitors originating from
western regions of the country, the US, or overseas were more likely than local visitors to have their
expectations exceeded. Those travelling by RV or air, and pleasure travellers were more likely than
others to indicate their expectations were exceeded. (Table O5)

Nova Scotia Trip Compared With Expectations

[All Visitars vs. HRM Visitars)

100%
u Allvisitors w HRM visitors
80%
67% 657%
650%
40% -
3zh 32%
20%
1% 1%
0%
Exceeded your expectations Met your expectations Failed to meet your
about Nova Scotiaas a about Nova Scotiaas a expectations about Nova Scotla
destination destination as a destination

Results among those visiting HRM were consistent compared with all visitors to the province.

© Corporate Research Associates Inc., 2012
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Visitor Information Centres/Tourist Bureaus

One-quarter of travellers who included HRM in their trip visited a Visitor Information Centre either
when they first entered or while travelling throughout the province. Visitors travelling from long-haul

markets were more likely than others to stop at a VIC. In addition, RV and pleasure travellers were more

likely than their counterparts to have visited a VIC. Those visiting a VIC did so 2.8 times, on average.
Overseas visitors stopped the most frequently, with an average of 4.1 visits. (Tables T9 and T9ct)

Visited VIC: % Saying ‘Yes’

{AN visitors vs. HRM Visltors)

WAl yisitors sl HRG wisitors

Mean Number of Visits All Visitors = 2.6
Mean Number of Visits HRM Visitors = 2.8

20%

15% 15%

When you first entered When travelling throughgut
Mowva Scotia the province

HRM visitors were as likely as all visitors to Nova Scotia to stop at a VIC.

© Corporate Research Associates Inc., 2012 ’%ﬁ
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Time of Visit

One-half of visitors to HRM visited the province between June and September. Business travellers and

those from Atlantic Canada were less likely than others to have visited during this four-month period.
(Table A7)

Date of Departure from Nova Scotia

Al Visitors vs. HRIM Visitors)

mallvisitors  WHRM visitars

Jan Febh Mer Apr Mey Jun  Jul Aug Sep Oct MNov Dec

Visitors to HRM were somewhat less likely than all visitors to Nova Scotia to have visited between June
and September.

© Corporate Research Associates Inc., 2012
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Demographics
Age
Visitors aged 45 to 54 years comprised one-quarter of all those visiting HRM. Other age categories

included 25 to 34 (17%), 35 to 44 (20%), and 55 to 64 (22%). Nine percent of visitors were over the age
of 65, and six percent were under the age of 25. (Table V2)

{all Visitors vs. HRM Visitors)

13 - 12 years -Eﬂ&

35 -4 years —‘mﬁ Al visitors
 HRB visitors
45 -5dyears

Results among HRM visitors were consistent compared with all visitors to the province.

© Corporate Research Associates Inc., 2012
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Education

Over one-half of visitors to HRM have completed a university education, while two in ten have a college

completion. Those travelling a further distance, by air, or for business purposes were most likely to have
completed university. (Table V4)

Highest Level of Education in
Household in Visiting Party

{AN Visitors vs. HRM Visitors]

E 8%
High schoal or |
igh or less

Some technical school/collage 5:;5

Technical schoalfcollege complete

m Al visitors

i HR B visitors
Some university

University complete

Prefer not to answer EB‘S‘L
3%

0% 20%: 40% 603 803

Results were generally consistent compared with all visitors to Nova Scotia

- 4
© Corporate Research Associates Inc., 2012
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Household Income

One-half of HRM visitors reported a household income of more than $80K, while one-third indicated
their household income was greater than $40K, up to $S80K. The remainder were in the lowest income
category of up to S40K. A higher household income was reported among American visitors, those
travelling by air, or visiting for business purposes. (Table V5/V6)

Household Income
(All Visitors vs. HRM Visitors)
80%

mAll visitors & HRM visitors

60%
51%

49%

40% _— -

20% 16%

15%

0%
$40,000 or less Greater than Greater than $80,000
$40,000 to $80,000

Results among visitors to HRM were generally consistent with those reported by all visitors to the
province.

© Corporate Research Associates Inc., 2012
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Language Preference

English was the preferred language among nearly all visitors who stopped in HRM. Quebecers were the
only exception, with one-third indicating they preferred French. (Table T11)

Language Preference

{Al Visitors vs, HRM Visitors)

24%

mallvisitors  WHRM visitors

5% 5%

English French

Results for visitors to HRM were on par with all visitors to Nova Scotia.

i
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