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HOUSEKEEPING

Post your questions 
using the Q&A. Our 
presenters or TNS 
staff may respond 
during or after the 

webinar.

Links and 
resources 

will be 
shared by 

email.

Webinar recording 
with Closed Caption 

available online: 
https://tourismns.ca

/webinar-series



This webinar is offered in partnership 
between Tourism Nova Scotia and Digital 
Nova Scotia through DigiPort, a one-stop-
shop of interactive services and 
educational opportunities to help tourism 
businesses develop digital marketing 
skills and access professional support to 
improve their online presence.

Sign up for Digiport at 
https://nsdigiport.ca/

https://nsdigiport.ca/


PRESENTER
Liam Tayler:

• Dedicated professional with over 25 years of experience managing all facets of 
emerging and existing business concepts.

• Specializes in the development of new business ideas, from concept to execution.

• Demonstrated history of working in the innovative agricultural industry. 

• Skilled in Search Engine Optimization (SEO), Business Planning, E-commerce, 
Entrepreneurship and Strategic Planning.
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Liam Tayler
Business Evaluator

IT Director - Reprographics 1990s (UK)

Founded eTienda in 2004 – e-commerce portal (Spain)

Founding member Haskapa 2011 – Marketing & Commercial Director 

SME Solutions 2016 – Owner, Business Advisor
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• WHAT NEED DO YOU FULFIL?
• HOW DO YOU FULFIL THAT NEED?
• WHAT DIFFERENTIATES YOU FROM 

YOUR COMPETITION? 
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Why should your ideal customer purchase 
from you, rather than from somebody else?

A good Unique Value Proposition describes:

• The benefits of your product (value)

• Whose need(s) your product meets (the target market for your proposition)

• What makes you and/or your product different from the competition (unique).
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Why should your ideal customer purchase 
from you, rather than from somebody else?

1. List the physical features and factors of your destination

2. Identify those aspects that are unique to your product or service

3. Narrow down your product or service

4. Start writing phrases

5. Answer your customer's primary question: "What’s in it for me?"

STEPS TO GET YOUR UVP
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LOGO & COLOUR SCHEME
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• CONSTRUCTIVE CRITICISM
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REVIEWS
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RESPONSIVENESS
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Liam Tayler
Business Evaluator

liam.tayler@smesolutions.ca
902 298 4193



UPCOMING WEBINARS
• Thursday, October 26 at 10:00 am – Session 3: Digital 

Marketing Tree - Presented by Liam Tayler (SME Solutions).

• Thursday, November 2 at 10:00 am - Aligning Vision and 
Values throughout the Customer Journey – Presented by Eva 
Gutsche (Stem Consulting)

See recordings of previous webinars 
and related tip sheets:
https://tourismns.ca/webinar-
series



Voice of the Visitor Survey Program
• Helps tourism partners gain insights about visitors’ 

perspectives on issues that are important to their 
business or organization. 

• Participants will work directly with our market research 
partner to craft questions to get feedback from visitors 
that will help inform their planning. 

• Up to 10 questions for each partner can be included in 
an online survey administered by Tourism Nova Scotia.

• No cost to participate. 

Apply today! Application deadline is 
Wednesday, October 25, 2023.

https://tourismns.ca/voice-visitor-
survey-program

https://can01.safelinks.protection.outlook.com/?url=https%3A%2F%2Ftourismns.ca%2Fvoice-visitor-survey-program&data=05%7C01%7CSunny.Bray%40novascotia.ca%7Cc6e7581e1aad49b1220f08dbc5acd950%7C8eb23313ce754345a56a297a2412b4db%7C0%7C0%7C638321118432347622%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=UAatwF9xb5yVduAEgUpuk1YuH6s8kxbzFyg3CCJz%2FAk%3D&reserved=0
https://can01.safelinks.protection.outlook.com/?url=https%3A%2F%2Ftourismns.ca%2Fvoice-visitor-survey-program&data=05%7C01%7CSunny.Bray%40novascotia.ca%7Cc6e7581e1aad49b1220f08dbc5acd950%7C8eb23313ce754345a56a297a2412b4db%7C0%7C0%7C638321118432347622%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=UAatwF9xb5yVduAEgUpuk1YuH6s8kxbzFyg3CCJz%2FAk%3D&reserved=0


STAY CONNECTED WITH TNS
Contact Business Development: TNSBusiness@novascotia.ca 
Corporate website: https://tourismns.ca/ 
Consumer website: https://novascotia.com
TNS News & Resources: https://tourismns.ca/news-resources
Corporate Twitter: https://twitter.com/TourismNS 
Corporate LinkedIn: https://www.linkedin.com/company/tourismnovascotia/
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