
WELCOME
Build Your Business’ Digital Marketing 

Strategy with the Digital Marketing Tree 
Session 1

October 12, 2023



HOUSEKEEPING

Post your questions 
using the Q&A. Our 
presenters or TNS 
staff may respond 
during or after the 

webinar.

Links and 
resources 

will be 
shared by 

email.

Webinar recording 
with Closed Caption 

available online: 
https://tourismns.ca

/webinar-series



This webinar is offered in partnership 
between Tourism Nova Scotia and Digital 
Nova Scotia through DigiPort, a one-stop-
shop of interactive services and 
educational opportunities to help tourism 
businesses develop digital marketing 
skills and access professional support to 
improve their online presence.

Sign up for Digiport at 
https://nsdigiport.ca/

https://nsdigiport.ca/


PRESENTER
Liam Tayler:

• Dedicated professional with over 25 years of experience managing all facets of 
emerging and existing business concepts.

• Specializes in the development of new business ideas, from concept to execution.

• Demonstrated history of working in the innovative agricultural industry. 

• Skilled in Search Engine Optimization (SEO), Business Planning, E-commerce, 
Entrepreneurship and Strategic Planning.
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Digital Marketing for Tourism
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Liam Tayler
Business Evaluator

IT Director - Reprographics 1990s (UK)

Founded eTienda in 2004 – e-commerce portal (Spain)

Founding member Haskapa 2011 – Marketing & Commercial Director 

SME Solutions 2016 – Owner, Business Advisor
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THE ESCAPIST

APT TO BE ADVENTUROUS OR THRILL-SEEKING.
WANT TO GET AWAY FROM IT ALL, BUT MANY CRAVE CREATURE COMFORTS.
TEND TO BE ACTIVE AND LOVE THE OUTDOORS.
OPEN TO CONTENT OR DESTINATION, DISCOVERY, AND EXPLORATION.
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THE LEARNER
LOVERS OF HISTORY, GEOGRAPHY, CULTURE, HUMANITY, AND THE ARTS.
VORACIOUSLY SEEK OUT DESTINATION AND ACTIVITY INFORMATION.
OFTEN SEE SEEKING ATYPICAL, ONCE IN A LIFETIME EXPERIENCES.
RECEPTIVE TO INTERESTING, UNUSUAL INFORMATION.
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THE PLANNER
PREFER PLANNING AND BOOKING ON TRIPS.
EXPECT INFORMATION READILY AVAILABLE FOR COMPARISON-SHOPPING.
TAKE PLEASURE IN THE PROCESS OF PLANNING TRAVEL.
OPEN TO OFFERS AND RELEVANT PERSUASIVE MESSAGING.
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THE DREAMER

SEEK OUT AND CONSUME TRAVEL CONTENT FOR ENJOYMENT.
ARE ALWAYS THINKING ABOUT THE NEXT TRIP.
BROWSE THROUGH TRAVEL CONTENT AND SPEND TIME ON IT.
ARE PASSIONATE TRAVEL ADVOCATES.
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DREAMING

CAPTURE ATTENTION

Email
Past Guests
Contact Lists
Tour Companies

Social Media
Guests should share
Showcase artful and Inspiring photographs
Inspirational videos 
Facebook/Google Ads Blog

Local news/Events
Interesting nearby attractions
AIDA
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PLANNING Optimize your website
70% of traffic is Organic

Google Business
Update Google and Bing Maps

Create and manage profile
Novascotia.com

Townoflunenburg.ca

PPC/SEM
Google AdWords
Facebook ads
Complement your SEO efforts

Online Travel Agency (OTA)
Maintain and update

Expedia
Airbnb

Booking.com
Website Content
Planning Aids
• Schedules
• To-dos
• Events
Answer Questions

Online Reputation
Reviews

Social Media 
Comments

Google Alerts
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BOOKING

OTAs
Expedia
Airbnb
Booking.com

Web Design
Clear Information
Pricing
Booking Capability
Responsive 
(Mobile/Desktop/Tablet)

Be Responsive
Chatbot
Whatsapp
Email
Phone

Reservation Software

HotelRunner
Resbook

ResNexus
Opentable

31



The Digital Marketing Tree © SME Business Solutions 2023

ROOTS
STRATEGY
EXPERIENCING

Content Creation
Encourage customers to share their experience
Encourage customers to leave reviews
Influencers?

Coupons/Discounts
Encourage customers to visit other locations
Build community with local businesses

Information
85% of leisure travelers decide what to do on arriving!

67% of travelers said they felt more loyal with more 
information
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SHARING
Automated Emails
Build your (customer database)CRM
Post-trip/experience email to remind them to review
Stay in touch with customers and reinforce the relationship

Make it easy to share
Keep social media icons in view to remind guests
QR code on receipts, flyers etc

Just Ask
Front Desk agents

Servers
CSRs

Rewards
Competitions

Incentives
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Liam Tayler
Business Evaluator

liam.tayler@smesolutions.ca
902 298 4193



UPCOMING WEBINARS
• Thursday, October 19 at 10:00 am – Session 2: Digital 

Marketing Tree - Presented by Liam Tayler (SME Solutions).

• Thursday, October 26 at 10:00 am – Session 3: Digital 
Marketing Tree - Presented by Liam Tayler (SME Solutions).

• Thursday, November 2 at 10:00 am - Aligning Vision and 
Values throughout the Customer Journey – Presented by Eva 
Gutsche (Stem Consulting)

See recordings of previous webinars 
and related tip sheets:
https://tourismns.ca/webinar-
series



Voice of the Visitor Survey Program
• Helps tourism partners gain insights about visitors’ 

perspectives on issues that are important to their 
business or organization. 

• Participants will work directly with our market research 
partner to craft questions to get feedback from visitors 
that will help inform their planning. 

• Up to 10 questions for each partner can be included in 
an online survey administered by Tourism Nova Scotia.

• No cost to participate. 

Apply today! Application deadline is 
Wednesday, October 25, 2023.

https://tourismns.ca/voice-visitor-
survey-program

https://can01.safelinks.protection.outlook.com/?url=https%3A%2F%2Ftourismns.ca%2Fvoice-visitor-survey-program&data=05%7C01%7CSunny.Bray%40novascotia.ca%7Cc6e7581e1aad49b1220f08dbc5acd950%7C8eb23313ce754345a56a297a2412b4db%7C0%7C0%7C638321118432347622%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=UAatwF9xb5yVduAEgUpuk1YuH6s8kxbzFyg3CCJz%2FAk%3D&reserved=0
https://can01.safelinks.protection.outlook.com/?url=https%3A%2F%2Ftourismns.ca%2Fvoice-visitor-survey-program&data=05%7C01%7CSunny.Bray%40novascotia.ca%7Cc6e7581e1aad49b1220f08dbc5acd950%7C8eb23313ce754345a56a297a2412b4db%7C0%7C0%7C638321118432347622%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=UAatwF9xb5yVduAEgUpuk1YuH6s8kxbzFyg3CCJz%2FAk%3D&reserved=0


STAY CONNECTED WITH TNS
Contact Business Development: TNSBusiness@novascotia.ca 
Corporate website: https://tourismns.ca/ 
Consumer website: https://novascotia.com
TNS News & Resources: https://tourismns.ca/news-resources
Corporate Twitter: https://twitter.com/TourismNS 
Corporate LinkedIn: https://www.linkedin.com/company/tourismnovascotia/
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