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HOUSEKEEPING

Post your questions 
using the Q&A. Our 
presenters or TNS 
staff may respond 
during or after the 

webinar.

Links and 
resources 

will be 
shared by 

email.

Webinar recording 
with Closed Caption 

available online: 
https://tourismns.ca

/webinar-series



This webinar is offered in partnership 
between Tourism Nova Scotia and Digital 
Nova Scotia through DigiPort, a one-stop-
shop of interactive services and 
educational opportunities to help tourism 
businesses develop digital marketing 
skills and access professional support to 
improve their online presence.

Sign up for DigiPort at 
https://nsdigiport.ca/ 

https://nsdigiport.ca/


PRESENTER
Maria McGowan:

• Founder of Sociable Media Inc., Maria McGowan has years of experience 
developing comprehensive strategies targeting the right audience and driving 
business growth.

• Her expertise extends to sectors such as tourism, recreation, and economic 
development, where she has helped numerous clients achieve their goals through 
effective online presence and branding. 

• Her latest passion project is hosting a podcast exploring renewable energy and 
net zero called Reimagined Energy.



For Nova Scotia Tourism 
Operators

Tourism Nova Scotia
Digital Nova Scotia

Presented By: 
Maria McGowan

S P R I N G  T U N E - U P  S E R I E S



SEO Strategies



Welcome 
I’m Maria McGowan



Agenda

What is SEO?
1.

What is Link building?

4.

Social Media 
Strategy and SEO

2.
What are keywords?

5.

Google Business 
Profile + SEO

3.

How to understand 
your data

6.

SEO Strategies for Tourism Websites



Poll/Survey

This is an 
interactive 
session

Provide your
answers in the chat



EQ)

SEO is no longer confined to search engines 
like Google or Bing.  

People also turn to social media to find information 



Most visitors expect your website to load within two seconds

Need for speed

We instinctively associate speed with professionalism

Too slow and your visitors are already agitated and less likely to trust you.

High-resolution images are the #1 reason
 
• Check the file size of your images; anything above 1-2MB is unacceptable.
• Use JPEG instead of PNG, especially for larger images. 
• Icons are ok.

Contact your hosting provider. 



Poll/Survey

What percent of online 
experiences begin with a 
search engine?

A: 27%
B: 68%
C: 45%
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In these three ways :

How do search engines 
work?

Crawling

Indexing

Ranking



Search Engine Crawling

How do search engines 
actually work?

Constantly looking for fresh new 
content

Checking on previously crawled 
pages to see if anything changed



Search Engine Indexing

What makes it 
worthy?
Web pages that offer 
unique and valuable 
content

A web page might not be placed in the index if:
• The content is considered duplicate
• The content is considered low value or spammy
• It couldn’t be crawled
• The page or domain lacked inbound links

How do search engines 
actually work?

If a crawled web page is deemed 
worthy by a search engine, it will 
be added to its index. 



There are  
200+ ranking 
signals that 
search engines 
use to sort and 
rank content

Some examples of signals that search engines use to rank web 
pages are:

How do search engines 
actually work?

Keyword in title tag – Whether the keyword or a synonym 
was mentioned on the page and within the title tag

Loading speed – Whether the web page loads quickly and is 
mobile-friendly

Website reputation – Whether the web page and website is 
considered reputable for the topic being searched for

Backlinks - the quantity and quality of backlinks to a web 
page

Content quality and relevance - Is the content valuable and 
relevant to the website’s target audience?

Mobile-friendliness

Source: SEMrush

Search Engine Ranking



Search Engine 
OptimizationIn a nutshell

It aims to improve your website’s position in search results 
pages (SERPs).

The process of getting website traffic from free, 
organic, editorial, or natural search results in 
search engines. 

The higher the website is listed, the more people will see it.



SERP = search engine results page

What are SERP’s?



Why is this one first?

This one has it in the title 
description

A rich snippet

They make the search result 
stand out, which can 
increase its CTR and traffic.



Poll/Survey

What is the average ‘age’ of 
top result pages?

A: 6 months old
B: 1.7 years old
C: 2.6 years old



Poll/Survey

What is the average ‘age’ of 
top result pages?

A: 6 months old
B: 1.7 years old
C: 2.6 years old

Source: Search Engine Journal

high search engine rankings 
don’t happen overnight



On-page SEO

How does a page get 
ranked #1 ? (unpaid)

Off-page SEO

The page’s internal content 

External content to 
prove relevance and 
authority



Anything you can do on 
your webpage to 
improve your rankings 

On-Page SEO

Site content

Keywords

Title tags

Internal linking

Page speed

Images



This does not mean a 
re-design, it’s behind-the-
scenes

Off-Page SEO

Link-building / back-links

Guests posting on 
your blog

Social media marketing

Reviews



Google Ads Keyword Planner
On-Page SEO Tips
Write helpful content 

Optimize URLs

Source: SEMrush

Write content that matches your readers’ 
search intent (FAQ section is good)
--> Start with keyword research to find relevant topics



H1 is for titles
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 

H2 is great for making a new section
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 

• Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

• Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. 

• Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est 
laborum.

H3 is great for making finer points
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 

On-Page SEO Tips

Both hold weight in SEO ranking factors.

Title tags

H1 tags

Think of them as the name of your book. Not 
visable on the page (viewed only by search 
engines). Title tags should have a limit of 50-
60 characters

H1 tags are the name of your chapter. Part of 
the content on your page and can be longer.



H1
H2 

How it looks in Google Search

H1
H2 



On-Page SEO Tips
Add internal links



On-Page SEO Tips
Optimize your images

Source: SEMrush

Use alt text --> is text that describes an image on a webpage

• Keep it brief. 
Screen readers stop 
reading alt text 
after about 125 
characters.

• Include a target 
keyword.

• Don’t include 
“image of” or 
“picture of.” 



Explore further

Take a look

Find out more
Discover more

Get the details

Read on
See how it works

Let’s talk Link Building
Links that other people place on their websites to refer 
their users to your pages (or the other way around).

Anchor text
Describes what the linked page is about and entice 
people to click.  Give reasons why they should click.



Link quality

Let’s talk Link Building

All links are valued differently (high-traffic websites).

Create good content
Write content that other sites will want to link to.

Reach out to other websites and ask them to write 
about and link to your website (write an email, phone).

Ask with social media (in-message).

Outreach



Poll/Survey

What percentage of pages
have no backlinks at all?

A: 45%
B: 65%
C: 95%



Poll/Survey

What percentage of pages
have no backlinks at all?

A: 45%
B: 65%
C: 95%

The top-ranked search results typically 
have 3.8 times more backlinks than 
lower-ranked results.

Source: Forbes/Backlinko



Google Business 
Profile

How it can help your SEO

Google My Business



Survey

Who has a Google 
Business Profile Page?

Who updates the page regularly?

Is your page verified?



How to access your 
Google Business Profile 

You can use the Google Maps app 
and Google Search.

Important: There are no changes to how customers can view 
and interact with your Business Profile.

Source: Google



Google Business 
Profile + SEO Tips

Complete all information
Descriptions have a 750-character limit. 

Include keywords

Set Up Direct Messaging

Use really nice images
Important! Have photos taken of the outside, 
inside and your team.

Reviews



One of the most important pieces of 
information on your profile is your 
business category, especially your 
primary category.

Categories

Google offers over 3,000 categories 
to choose from and adds new ones 
regularly. 

Image source: pleper.com



Work it into your social plan 
– you can even cross-post something you already posted to Instagram and Facebook

Post types

Offers
Updates
Events

Insights Dashboard
The number of people who viewed your listing

Which sources generate the highest number of searches

How many GMB searches did you have during a specific month

The actions that the customers took on your listing

The number of calls you received during a specific month



Social Media 
Strategies and
SEO



Increased website traffic 

Platforms like TikTok, 
Instagram, and YouTube 
are increasingly surfacing 
in Google's organic search 
results

How social media can 
help your SEO

Higher visability

Backlinks

Likes, shares, comments

Short-form videos

Repurpose your web content into social media posts

Like, comment, and share social media posts of 
industry experts. A simple like or comment on their 
social media posts can go a long way.



Level up your profiles (Instagram, Facebook etc)

Algorithms

Social Media SEO

Keywords

Use alt tags
Name your images (do not use img01.jpeg)

Try new platforms
TikTok and Reels

Voice Search “Hey Google!”
People tend to use more casual and question-based queries 
when using voice search. Write some posts the same way.

Prioritize Engagement
Polls, surveys, questions, did you know... 



Social Media SEO



Social Media Profiles
= SEO Powerhouses

Social Media SEO

Social Media Ads
Call to Actions can drive targeted traffic to your website, 
therefore improving visibility, click-through rates, bounce 
rates, dwell time, thus enhancing a website’s search engine 
rankings.

The future
The dominance of video content, the importance of social 
listening, the AI boom, and the push of influencer marketing 
are going to play an important role in defining the future of 
this dynamic relationship. 

Source: Coalition Technologies





Poll/Survey

Appearing first for a mobile search 
doesn’t mean you’ll appear in the 
first position on a desktop search

T r u e  o r  F a l s e



Poll/Survey

Appearing first for a mobile search 
doesn’t mean you’ll appear in the 
first position on a desktop search

T r u e  o r  F a l s e

Only 17% of websites kept their positions across both mobile and desktop SERPs.

Source: SEMrush



Tourism Nova Scotia Digital Asset Library

Images



How to 
understand 
your data
Monitoring your results



Bounce
Rate

Click Through
Rate

KPIs

Organic
Visits

Conversion
Rate

SEO & Marketing
KPIs



Google Search
Fundamentals

How to create helpful, reliable, people-first content



The importance of link building

SEO
Key Takeaways

How social media can boost your 
SEO

How to optimize your website to 
get noticed by search engines

How search engines work
SERPS, how bots crawl a website, Algorithms, 

How to use keywords and 
where to find them



Book a 1:1
Marketing Consultation



Thank you



UPCOMING WEBINARS
• Thursday, May 30 @ 10:00 am – Navigating the Transition to 

Online Booking. Presented by Jide Adesalu (Microhills Inc.)

• Thursday, June 6 @ 10:00 am – Grow with Google for 
Destination Marketing. Presented by Majd Khaldi (Google)

• Thursday, June 13 @ 10:00 am – Pocket Production: Short 
Video Mastery for Tourism Businesses. Presented by Will Yang 
(Differo Marketing)

• Thursday, June 20 @ 10:00 am – Analyze Customer Feedback 
with ChatGPT. Presented by Robert Newcombe (Newcombe 
Consulting)

See recordings of previous webinars 
and related tip sheets:
https://tourismns.ca/webinar-
series



EXPORT Travel Trade Program

The Export Travel Trade Program aims to help Nova Scotia 
tourism businesses develop partnerships with tour 
operators and travel agents to increase national and 
international sales. The program offers support through 
two streams: Travel Trade Readiness and Marketplace 
Support.

Application deadline: 

Stream 1 Travel Trade Readiness: June 30, 
2024 at 4:00pm

Stream 2 Marketplace Support: May 31, 
2024 at 4:00pm

https://tourismns.ca/export-travel-
trade



STAY CONNECTED WITH TNS
Contact Business Development: TNSBusiness@novascotia.ca 
Corporate website: https://tourismns.ca/ 
Consumer website: https://novascotia.com
TNS News & Resources: https://tourismns.ca/news-resources
Corporate X (formerly Twitter): https://twitter.com/TourismNS
Corporate LinkedIn: https://www.linkedin.com/company/tourismnovascotia/
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