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20 
COMMUNITIES SUPPORTED 
Supported 20 partners through tourism  
development, markeƟng, research and digital 
adopƟon programs in Cape Breton Island.  

4 
COMMUNITY CONTENT DEVELOPMENT 
Four partners were featured in content videos to  
promote historical landmarks, craŌ events, theatres and 
winter fesƟvals.  

4 
COMMUNITY ADVERTISING PROGRAM 
Four partners were featured in digital adverƟsing campaigns  
including the restaurant sector, Fortress of Louisbourg  
AssociaƟon and the region as a whole.  

EMERGING DESTINATIONS  
With Baddeck Area Business & Tourism AssociaƟon, created  
51 images of eight businesses and aƩracƟons, grew tourism  
capacity and online profiles, and developed tourism acƟon plans. 

COMMUNITY VISITOR INFORMATION CENTRES 
Eight partners received funding to enhance visitor servicing and  
incremental visitor services support. 

TRAVEL MEDIA PRESS TOURS 
Cape Breton Centre for CraŌ & Design and Fortress of  
Louisbourg AssociaƟon were featured in travel media press trips. 2 
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DIGITAL DAYS WORKSHOP 
Tourism Nova ScoƟa partnered with Digital Nova ScoƟa to host 
an interacƟve workshop in Membertou, supporƟng 14 operators 
in exploring the latest digital technologies. 
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TOURISM DIGITAL ASSISTANCE PROGRAM—COMMUNITIES 
10 partners parƟcipated in the program to enhance their digital 
markeƟng efforts that represented various sectors and the  
region as a whole. 
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