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HOUSEKEEPING
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=
Post your questions
using the Q&A. Our
presenters or TNS
staff may respond
during or after the

webinar.

Links and
resources
will be
shared by
email.

Webinar recording
with Closed Caption
available online:
https://tourismns.ca
/webinar-series




This webinar is offered in partnership
between Tourism Nova Scotia and Digital
Nova Scotia through DigiPort, a one-stop-
shop of interactive services and
educational opportunities to help tourism
businesses develop digital marketing
skills and access professional support to
improve their online presence.

Sign up for DigiPort at
https://nsdigiport.ca/



https://nsdigiport.ca/

PRESENTER

Liam Tayler

Liam is a dedicated professional with over 25 years’
experience in managing all facets of emerging and
existing business concepts. Specializes in the
development of new business ideas, from concept to
execution. Skilled in Search Engine Optimization (SEO),
Business Planning, E-commerce, Entrepreneurship,
Strategic Planning & Digital Marketing.
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Google & Meta Ads for your Tourism Business

Brief Review of SEO vs PPC
Google Ads vs Meta Ads

What you need before you start
Planning Your Ad

Google Ads & Structure

Meta Ads & Structure
Reviewing your results
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What is Search Engine Optimization (SEO)

kk The act of producing content and
optimizing your web presence to
perform well in search engine rankings

Often referred to as "natural”, "organic”,
or "earned" results 7]
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Pros and cons of SEO
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What is PPC

Paid advertising on search engines and social media sites to drive traffic and sales and increase
brand awareness
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Pros and cons of PPC

Pros Ccons
Quick Results Expensive
Targeting Short term results
Easy to Measure and Track Skeptical Consumers
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Pros and cons of PPC
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SEO & PPC - TOGETHER
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Where do you see SEO vs PPC
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GOOGLE ADS (SEM)
VS
FACEBOOK ADS (SMM)
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What’s the difference?
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Before you Start — Google Ecosystem

Google

SearchConsole
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Before you Start — Meta Ecosystem

N\ Meta .
Business Suite

facebook business
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Common Elements

OYour Service/Product
OYour Customer/Audience

OYour Keywords
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Product/Service

BODY SOUL
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PEOPLE/DEMOGRAPHIC

PSYCHOGRAPHIC
 LIFESTYLE
* SOCIAL CLASS

GEOGRAPHIC
 LOCATION

BEHAVIOURAL
 SPECIAL EVENTS
e BENEFITS SOUGHT

DEMOGRAPHIC
e AGE
* INCOME
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BUYER PERSONA
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BUYER PERSONA

THE ESCAPIST

O Apt to be adventurous or thrill-seeking.

O Want to get away from it all, but many crave
creature comforts.

O Tend to be active and love the outdoors.

O Open to content or destination, discovery, and
exploration.
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BUYER PERSONA

THE LEARNER

O Lovers of history, geography, culture,
humanity, and the arts.

O Voraciously seek out destination and activity
information.

O Often see seeking atypical, once in a lifetime
experiences.

O Receptive to interesting, unusual
information.
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BUYER PERSONA

THE PLANNER

O Prefer planning and booking on trips.

O Expect information readily available for
comparison-shopping.

O Take pleasure in the process of planning travel.

O Open to offers and relevant persuasive
messaging.
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BUYER PERSONA

THE DREAMER

O Seek out and consume travel content for
enjoyment.

O Are always thinking about the next trip.

O Browse through travel content and spend
time on it.

O Are passionate travel advocates.
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Demographic example Google
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Buyer Personas
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Keywords

O What would people put into the
search bar to find you?

O Are there groups of keywords for
particular services/experiences
you offer?

O Keywords can be “key-phrases”
too

O 10-20 keywords for each
service/experience.
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Match Types
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Keyword Planner

1. Brainstorm initial Keywords relating to a
product/service

2. Use a Keyword planner tool

O https://www.wordstream.com/keywords

O https://ads.google.com/home/tools/keyword-
planner/

O https://ahrefs.com/keyword-generator

O Refine the list to commercial intent (book,
buy, rent... Etc.)

3. Group keywords together for each
product/service
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https://www.wordstream.com/keywords
https://ads.google.com/home/tools/keyword-planner/
https://ads.google.com/home/tools/keyword-planner/
https://ahrefs.com/keyword-generator

Keyword Planner
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Chat GPT

extract keywords from the site https://www.bayviewpines.com
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Google Business Profile

\ O Free

Google . . .
O Maintain Accurate Information

il

O Interact with Customers

*****

Google Business

Profl le 2023

O Attract new customers

O Links directly with Google Ads
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What are Google Ads?

e Google Ads is the name of Google’s
pay-per-click (PPC) platform

* The most common type of Google Ads
ad is the search ad

e Advertising through Google provides
opportunities to advertise through
various ad formats

* |t offers niche targeting options that
can help reach the right target
audience
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Search Based

Showing Text Ads to users who
are actively searching for the
category that you are advertising

User Intent/Pull

SME

Advertising on Google

Display Network

Clickable image ads that are
displayed across various sites that
have partnered with Google’s Ad

Network

User Behaviour/Push

SOLUTIONS | Google & Meta Ads for your Tourism Business

YouTube

Video Ads that are displayed
either before, during or after the
content that the user is watching

User Behaviour/Push
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Search Ads

Showing text ads to users who are actively searching for the product/Category you are advertising

&

Relatability Top of Page
Matches the search Usually placed
query very closely before organic

search results
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Search Ads - HOTELS

Showing text ads to users who are actively searching for accommodation on Search or Maps

Relatability Effective

Matches the search ~ Free listing OR you

query very closely ~ can pay to compete
with the OTAs
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Display Ads

Clickable image ads displayed across various sites that have partnered with Google’s Ad Network

lllustrative Brand Awareness
Usage of Images to Photographic content
attract attention increases brand recall
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YouTube Ads

Clickable Video ads that are displayed across the YouTube platform

Attention Content

Users watch the first 5 Allows for long form
seconds of the video content up to 1 minute
before the optional skip
button is available
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Google Ads Structure

Ad Group 2B

<20 per ad group Keyword
K rd
2-3 ads per ad group | H:TT;rd

AdB

...... Lk e - Landing page 2B
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Campaign Organization

A specific Product or Service you provide

Create a campaign around whether your
customer is “Dreaming”, “Planning”, or
“Booking”

Location

Physical Location of Service
or

SME Location of your Customer
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Campaign Objectives
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Ad Group — Example 1

Bob’s Bistro — Google Ads Account

Eat-in Service Campaign Takeout Service Campaign

Eat-in Non- Takeout Takeout Non-
Vegetarian ad Vegetarian ad Vegetarian ad

group group group

Eat-in Vegetarian
ad group

Eat-in el Takeout Takeout

. Non- . Non-
Vegetarian . Vegetarian .
Vegetarian Vegetarian
Keywords

Keywords Keywords

Keywords
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Ad Group — Example 2

Brenda’'s Bed & Breakfast— Google Ads Account

Queen Room Campaign Family Room Campaign

Queen Room Queen Room Family room Family room
w/Jacuzzi Tub ad w/Sea View ad w/kitchenette ad w/Sea View ad

group group group group

ueen
(ngoom Queen Family room
Room w/sea y

w/Jacuzzi w/kitchenette

Family
room w/Sea
view View

Tub Keywords

Keywords Keywords Keywords
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Ad Group — Example 3

Bob & Brenda’s Boisterous Boat Rides — Google Ads Account

Whale Watching Campaign Couples Cruise Campaign

Educational Rc\)/\r/nft;mrtll_c V\/fhale Swim/snorkel oy Vglr?:n-(l;aesélgr?set
Whale Watching atching ror cruise P :
Couples cruise

Wine Tasting
experience
sunset

Keywords cruise

Keywords

Educational Whale wim/S_norkeI
Whale Cruise

Watching

Watching for Couples

Keywords
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O Add more headlines View ideas

© Ad strength @ O Include popular keywords in your headlines View ideas

Incomplete O Make your headlines more unique View ideas

¢ > Addafinal URL

O Make your descriptions more unique View ideas

Final URL (& Preview 0o

https://www.example.com

Required O

Display path @

Ad - www.example.com/

www.exapos

0/15 Headline 1 | Headline 2 | Headline 3

Headlines 0/15 3  View ideas Description 1. Description 2.

New headline

0/30 This preview shows potential ads assembled using your assets. Not all combinations are shown. Assets can be
shown in any order, so make sure that they make sense individually or in combination, and don't violate our
policies or local law. Some shortening may also occur in some formats. You can make sure certain text appears

Reguired 0/30 in your ad. Learn more
New headline ¥ :
Required 0/30
New headline
0/30
New headline
0/30
New headline
0/30
New headline
0/30

+ HEADLIN

Descriptions 0/4 ) View ideas

New description

0/90
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SME

Responsive Ads

HOW RESPONSIVE SEARCH ADS WORK

v — i W ws WS
Headlines (up to 15) n m

MO

m m m m Google builds the ad

DES(:riptiﬂns (up to 4) Based on the searcher, search

m ﬂ m m o e
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Chat GPT

create a google adwords ad for the following demographic

Age: 75

Family situation: Married/widowed

Income: Retired, but previously earned 80-120k

Values and goals: Supporting Local, Quality experience
Influences and sources: Was never able to travel while growing up
Motivators and challenges: Looking for exclusive vacation

Buying decisions and factors: Has Expendable income

With the following keywords

- Mahone Bay accommodation

« Mahone Bay accommodations

« Mahone Bay apartment

+ Mahone Bay B&B

- Mahone Bay bed and breakfast
- Mahone Bay cottage

« Mahone Bay country inn

+ Mahone Bay guest house

« Mahone Bay hotel

- Mahone Bay inn

+ Mahone Bay lodging

+ Mahone Bay room

« Mahone Bay suite

- Mahone Bay vacation rental

. Nova Scotia bed and breakfast
« Ocean view rooms

+ Seaside inn

- South Shore retreat
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Landing Pages

Landing pages are where you turn visitors into customers

O Never use your homepage

O Keep it simple <

O Remove extra navigation

O Match the content to the origin
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Review: Steps to create your own Ads

1. Campaign Level
. Objective
. Choose your Campaign Type
. Specify Location & Language

. Determine your Budget

2. Ad Group Level

. Set up your keywords

3. Ad Level

. Design your ad

. Design Landing Page
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FACEBOOK ADS (SMM)
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FACEBOOK ADS STRUCTURE
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FACEBOOK CAMPAIGN

o o
Choose a Campaign Objective
Learn more
Awareness Consideration Conversion
Brand awareness Traffic Conversions
Reach Engagement Catalog sales
App installs Store traffic
Video views

Lead generation

Messages
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FACEBOOK CAMPAIGN

DREAMING PLANNING BOOKING

OBJECTIVE - Awareness *  Consideration + Conversion
* Consideration e Conversion
\ !
* Brand Awareness  Messages « Conversions
* Reach * Lead Generation « Sales
RESULT « Traffic « Conversions
 Engagement
* Video Views

) \
SN ——
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FACEBOOK AD SET
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FACEBOOK AD SET - AUDIENCE

FACEBOOK AD AUDIENCE TYPES

CORE CUSTOM LOOKALIKE

Target demographics, Target and retarget Target people similar
interests, behaviors, etc. customers and leads. to your customers.
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META AD CAMPAIGN- EXAMPLE

Bob’s Bed & Breakfast — Business Ad Account

Awareness Campaign Planning Campaign Booking Campaign

Louisburg Beautiful Cabot What to do in Activities on Views from

Location of

Facts & Info - Trail - Ad Set Cape Breton- the Island - Ad the B&B - Ad

Ad Set
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FACEBOOK AD

SME
SOLUTIONS | Google & Meta Ads for your Tourism Business © SME Business Solutions 2024 “



META - Monitoring Your Results
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Google - Monitoring Your Results
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Liam Tayler

S M E Business Evaluator
902 298 4193
S O LU T I O N s liam.tayler@smesolutions.ca
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Open Programs

e Digital Content Marketing Program 24-24.
Applications open until Wednesday, December

18,2024 at 4pm (AST) See recordings of previous webinars
and related tip sheets:




UPCOMING WEBINARS

e Thursday, December 5 at 10:00 am: Conversational Al Tools

See recordings of previous webinars
and related tip sheets:




STAY CONNECTED WITH TNS

Contact Business Development:
Corporate website:

Consumer website:

TNS News & Resources:
Corporate Twitter/X:

Corporate LinkedIn:
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