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Michelle Sears, Digital Marketing 
Advisor, Tourism Nova Scotia

• Michelle is a member of the marketing team at 
Tourism Nova Scotia and oversees the official trip 
planning website, NovaScotia.com 

• Michelle led the recent refresh of NovaScotia.com

• She works directly with tourism operators to optimize 
their presence on NovaScotia.com and help them 
connect with potential customers
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AGENDA
• What we do
• Listings on NovaScotia.com

• Tourism Business listings
• Festivals & Events, Packages & Experiences

• Boosting your Community profile
• Opportunities

• Advertising Opportunities
• Photo & Video Assets

• Social Media
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WHAT WE DO
We promote Nova Scotia as a vacation destination by 
showing potential visitors the many things that they can 
see and do while on vacation in Nova Scotia. 

We focus on experiences 
that our research tells us will 
motivate people to book a trip. 
We have several channels 
that we use to market directly 
to travellers.
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NOVASCOTIA.COM
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NOVASCOTIA.COM

6

We work with Nova Scotia tourism businesses, 
organizations and communities to showcase the variety 
of things to do and places to stay while on vacation here. 

Our goal is to inspire visitors to book a trip to Nova 
Scotia and to connect them directly with businesses in 
order to close the sale.



NOVASCOTIA.COM
• New mobile friendly website 

launched in February 2020

• New features include:

• Interactive map tool with date and 
category filters

• Addition of Itineraries and Stories 
sections

7



2019 WEBSITE ANALYTICS
• 3.6 million entrances onto NovaScotia.com (-2%)

• 2 minutes avg per session (+9%)

• 14.9% bounce rate (-23%)

• 38% exit rate (+8%)
Comparison of 2019 to 2018
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LISTINGS ON NOVASCOTIA.COM

• Business

• Festival & Events

• Packages

• Experiences
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BUSINESS LISTINGS
Places to Stay

Attractions
• Gardens, Lighthouses, Museums & Historic Sites, UNESCO Sites, Artisans 

& Galleries, Health & Wellness, Theatres, *Kid Friendly

Eat & Drink
• Wineries, Distilleries, Breweries, Cideries, Restaurants, Farm & Farmers’ 

Markets, Specialty Food Shops, Food & Drink Tours

Outdoor Activities & Tours
• Parks, Trails, Beaches, Whale Watching, Hiking, Equipment rentals, Surf & 

Water Sports, Kayaking/Canoeing, Golf, Tidal Bore Rafting, Cycling, 
Sightseeing, Boating & Sailing, Fossils, Winter, Adventure, Sport Fishing



TOURIST ACCOMMODATIONS 
REGISTRY
Fixed-roof accommodations wishing to appear on 
NovaScotia.com must:

• Register with the Tourist Accommodations Registry
• https://beta.novascotia.ca/register-your-tourist-accommodation

• Provide monthly accommodation occupancy reports 
• https://tourismns.ca/research/accommodation-occupancy-reporting

*Campgrounds must also provide monthly accommodation occupancy 
reports in order to be listed on NovaScotia.com.
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https://beta.novascotia.ca/register-your-tourist-accommodation
https://tourismns.ca/research/accommodation-occupancy-reporting
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Business 
description
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Larger photo 
display and 
carousel

Contact 
information 
prominently 

displayed 
including links 

to website, 
social media, 

‘Book Now’, & 
TripAdvisor 

ratings

Links to your 
experience, 
package 
and/or event 
listings



MANDATORY INFO ON LISTINGS
• Minimum of 1 horizontal photo 

• Contact information including address, phone, and email

• Open and close dates and times

• A written description of the services provided by your business

• Visit https://www.tourismns.ca/webinar-series to view recorded webinar 20 May 
2020: SEO: Why Search Engine Optimization is More Important Than Ever for 
technical tips on how to improve your search rankings

• A link to your ratings on a peer review site

• i.e. TripAdvisor, Expedia, Google Business, Yelp, etc.

*Accommodations & Campgrounds must also include rates, 
number of rooms/sites, and available amenities.
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APPLY FOR A BUSINESS LISTING
To apply for a free business listing, please ensure you 
meet the specified criteria and apply using the appropriate 
application form.

Forms can be returned by mail or scanned and submitted 
by email to stephanie.wadden@novascotia.ca.

• Criteria: https://tourismns.ca/marketingeligibilitycriteria

• Application forms: 
https://tourismns.ca/promoteyourbusiness
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mailto:stephanie.wadden@novascotia.ca
https://tourismns.ca/marketingeligibilitycriteria
https://tourismns.ca/promoteyourbusiness


PARTNER PORTAL
Organizing a Festival & Event? Do you have a travel package or a 
special deal that you would like to add and link to your tourism 
business listing? Are you offering a unique experience that would 
qualify for an experience listing on NovaScotia.com?

To add your free festival & event, 
package or experience listing to 
NovaScotia.com, you must create
a login on Partner Portal, then 
add all required information and 
submit for approval.

https://partners.novascotia.com
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https://partners.novascotia.com/


FESTIVALS & EVENTS

If your event has been cancelled for 2020, be sure to 
update your 2021 events dates as soon as possible so 
travellers planning future vacations have a chance to learn 
about your event at: https://partners.novascotia.com

For more information about hosting events, visit:
www.eventsnovascotia.com
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Categories
• Don’t Miss
• Community
• Food & Drink

• Arts & Culture
• Music
• Outdoor & Sports

https://partners.novascotia.com/
http://www.eventsnovascotia.com/
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PACKAGES
A travel package on NovaScotia.com must include at least 
two purchasable items under one price point.

• i.e. two-night accommodation and a guided kayaking tour

A travel deal on NovaScotia.com must include an obvious 
saving or special deal.

• i.e. stay two nights and save a set percentage off an 
additional consecutive night

Add your package at: https://partners.novascotia.com
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https://partners.novascotia.com/
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EXPERIENCES

Experiences help set Nova Scotia apart and create 
memorable vacations that keep visitors coming back. 

An experience connects visitors to our culture, people, 
places, and flavours through hands-on activities.

Interested in developing an experience? Contact our 
Tourism Development team: 
tourismdevelopment@novascotia.ca
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mailto:tourismdevelopment@novascotia.ca
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COVID-19 UPDATES
As you are preparing to reopen, now is the perfect time 
to update your NovaScotia.com listings as well as to 
update your business website.

• How are you abiding by COVID-19 public health 
guidelines to ensure the safety of guests/customers?

• Have your hours and dates of operation changed?

COVID-19-related updates for NovaScotia.com 
business listings can be sent to
novascotia@novascotia.ca
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mailto:novascotia@novascotia.ca


BOOSTING YOUR 
COMMUNITY PROFILE
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COMMUNITY PAGES
Nova Scotia has seven travel regions, each is home to 
diverse, welcoming communities and towns. 

Community pages need to be 
relevant to visitors and include 
a sufficient amount of visitor 
experiences and business listings.
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Interested in having your town or 
community on NovaScotia.com?  
Contact michelle.sears@novascotia.ca

mailto:michelle.sears@novascotia.ca
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ITINERARIES
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• 48 hours
• 3 days
• 5 days
• 7 days
• 10 days

Itineraries offer up information on what to see and do in an 
area or multiple regions and can be themed road trips.

Itineraries currently on the site were designed with our 
core markets and EQ segments in mind… and now we 
need to start creating for a more regional/local market.

Itinerary timeframes
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STORIES
The Stories section is 
a growing collection of  
themed articles and 
lists of things to do. 

These blog article 
stories can often be a 
bit more tailored or 
niche than an itinerary. 
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OPPORTUNITIES
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ADVERTISING
Featured listings that appear 
throughout NovaScotia.com 
are a paid advertising 
opportunity with limited spots.

Interested in a featured listing?
Please contact 
meaghan.giffin@novascotia.ca

All upcoming advertising opportunities will be announced 
via InTouch in summer/fall 2020.

32

mailto:meaghan.giffin@novascotia.ca


PHOTO & VIDEO ASSETS
Nova Scotia tourism operators can take advantage of 
TNS’ extensive library of high-quality visual materials to 
help promote their business and region. 

Register to access photos 
and videos by visiting
https://novascotia.barberstock.com/

For more information around 
approved uses, please contact 
sunny.bray@novascotia.ca
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https://novascotia.barberstock.com/
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SOCIAL MEDIA
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FOLLOW US!
CONSUMER SOCIAL CHANNELS
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https://www.facebook.com/novascotia

https://www.youtube.com/user/NovaScotiaTourism

https://www.instagram.com/visitnovascotia

https://twitter.com/visitnovascotia

https://www.pinterest.ca/visitnovascotia

https://www.facebook.com/novascotia
https://www.youtube.com/user/NovaScotiaTourism
https://www.instagram.com/visitnovascotia
https://twitter.com/visitnovascotia
https://www.pinterest.ca/visitnovascotia


SOCIAL CONTENT: WHAT WORKS
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High quality images, video 
and travel articles that: 

• speak to a tourism audience 
by providing helpful 
information about what to 
see, eat, experience in Nova 
Scotia. 

• are exciting and interesting 
so that people will want to 
engage with them and share.



PHOTO TIPS
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Images that work best with 
our audiences:

• bright colours

• clear and in focus

• unique angles and 
interesting composition

• authentic to Nova Scotia

Social Media questions:
cynthia.bragg@novascotia.ca

mailto:cynthia.bragg@novascotia.ca


FEATURED POSTS
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Use our hashtag #visitnovascotia in social posts and 
tag @visitnovascotia in your instastories and tweets 
for a chance to be featured.



CROWDRIFF
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Using #visitnovascotia on shared photos and video can 
allow us to pull great imagery into NovaScotia.com through 
CrowdRiff user-generated photo galleries.



TAKEAWAYS
• If you have a listing on NovaScotia.com, 

update it for 2020. Doers & Dreamers 
updates for 2021 will start arriving soon.

• If you qualify for a listing, connect with 
our team to start the process.

• Do you see an opportunity to promote 
your community - let’s work together!

• Use #visitnovascotia on your photos & 
videos for a chance to be featured.

• Sign-up for our InTouch newsletter!
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STAY CONNECTED! 
CORPORATE CONTACTS & CHANNELS

• Contact Business Development
TNSBusiness@novascotia.ca

• Newsletter
Sign-up for inTouch 

• Twitter 
Follow @TourismNS

• LinkedIn 
Follow Tourism Nova Scotia 

• Website
Visit tourismns.ca

• COVID-19 Resources
tourismns.ca/coronavirus

mailto:TNSBusiness@novascotia.ca


THANK YOU
Michelle Sears
Digital Marketing Advisor
Tourism Nova Scotia

P 902 790 4571
E michelle.sears@novascotia.ca
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